NGUYEN LE MINH
Digital Marketing

As a person with a strong digital marketing background, | seek to maximize opportunities

for the state-of-the-art corporation, With a passion for brand building. | have done many
marketing activities to leverage customer insight, market needs and create positioning

for brand under my umbrella.

83 2mylou93@gmail.com {, 0938437731

©

Digital Marketing
KTC CO.LTD (Corsair, SteelSeries, KLEVV, AverMedia)

Oct 2016 - Present

- Responsibility for creating content of Corsair, Steelseries, KLEVV
AverMedia on Social Media flatform, seeding scrip fo raise
customers' awareness (FB).

- Having a good relationship & always connecting, providing sample
products review with more than 20 IT channels, KOLs/ Influencer/
Streamer in Vietnam.

- Set up, measure, and understand metrics on advertising platforms
to reach potential consumers effectively (Facebook ads,

Google ads....efc)

- Experience building booths at new product launch technology
events or fournaments by NVIDIA, the INTEL partner.

- Track & analyze social media traffic flow & provide regular internal
reports.

- |dentify new trends in digital marketing, evaluate new technologies,
ensure the brand is at the forefront of industry developments.

- Handling website content & traffics (ktc.com.vn).

- Manage E-commerce shop of business & optimize for conversions.

- Planning marketing campaigns, including content for a website,
SEOQ/SEM, email marketing & social media, Advertising (Facebook,
Google Ads, GDN..)

- Collaborate with internal teams to create landing pages and
optimize the user experience.

- Track & analyse KTC website traffic flow & prodive regular internal
reports.

- Brainstorm new and creative growth strategies.

- Evaluate emerging technologies. Provide thought leadership and
perspective for adoption where appropriate.

SIDE JOB AFTER WORK

Celebrity Communication Manager
(Nguyen Khang KOLs)

July 2019 - Feb 2020 (Part time)

- Created and plan image & video content.

- Built website profiles & implementing SEO.

- Proposed solutions to increase traffic on fanpage of celebrities.
- Optimized video content via social platforms.

Collaborator with VIEWSONIC

March 2017 - June 2017 (Part fime)

- A collaboration Viewsonic fo developed & managed
social platforms.
- Provided product samples to media to make reviews.
- Supported Viewsonic when they have any events with partners.
- Created content frending with new products.
- Provided Viewsonic monitors sample product to Media review.

Collaborator with NVIDIA
March 2017 - June 2017 (Part time)

- A collaboration with Nvidia to developed & managed
social platforms.
- Created contfent trending with new products.

Collaborator with MSI (PC & Laptop)
March 2017 - June 2017 (Part time)

- A collaboration with MSI to developed & managed social platforms
- Created content trending with new products.

- Supported MSI technical, set up gaming booth when they have
any events with partners.
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IT Hardware Technician
Cao Thang Technical College
July 2013 - Oct 2016

Digital Marketing
FPT Skillking University

May 2018 - Oct 2020

w

Google Analytics Individual Quadlification (2019)
Google Ads Display Certification (2019)
Facebook Blueprint Certification (2020)

o]

(s

English



EDUCATION
CERTIFICATE

Y% 0 Cao Thang
[echnical College

Q FPT Skillking University

0 Google Analytics
for Beginners Certificate

. | d Advanced Google
Analytics Certificate

Tr——_—

"~ 0 Google Analytics
Individual Qualification
%

' d Google Ads Display
Certificate

O Facebook Blueprint:
Create Ads Certificate

Q Facebook Blueprint:
- Connect and Communicate
/ ‘g\‘\‘\\\y With Customers Certificate

e

\
\N O Facebook Blueprint:
W Ad Policies for Content,
Creative, and Targeting

facebook.com/leminh9593



CONG HOA XA HQI CHU NGHIA VIET NAM
Doc lap - Tu do - Hanh phice

HIEU TRUONG
TRUONG CAO DANG KY THUAT CAO THANG

I3
A

cap
BANG TOT NGHIEP
CAO PANG NGHE
Cho: Nguyén Lé Minh
Ngay sinh:  09/05/1993 Gioi tinh:  Nam

Noi sinh: TP HCM

Nghé dao tao: Ky thudt sira chira, Idp rap may tinh

Khod hoc tirthdng 10 /2013  dénthing 9 /2016
Tot nghiép loai:  Trung binh kha

TPHCM > Dgay 24 thing ;9 nim 54,7

S6 hiéu bing: 17-14559 |

Vo s cAp biing sb:559/CDNI}
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BO CONG THUONG

TRUONG CAO DANG KY THUAT CAO THANG

HO VA TEN: Nguyén Lé Minh
NGAY SINH: 09/05/93

BANG PIEM
MSSv: 0469131049

NOISINH: TP HCM

LOP: CDN SCMT 13B KHOA HOC: 2013-2016
NGANH: Ky thudt sira chira, I3p rap may TRINH ©O:  Cao ding nghé
tinh
HOCKY 1
STT TEN MON DVHT | DIEM TK
1 Teanelme oo 3 7.0
2 Mangmaytinh 3 5.8
3 Gido duc qudc phong 2 6.0
4 Tin hoc {mg dung 5 5.7
5 Phap luat 2 6.0
6 Anh van Al 4 5.0
7 MD-Dién tir can ban 5 5.4
8 MD-TH mang mdy tinh 1 7.5
9 MD-Lap rép cai d&t may tinh va do an mon hoc 4 7.3
10 Gido duc thé chét 1 1 7.0
HOC KY 2
STT TEN MON DVHT DIEM TK
1 Gido duc thé chat 2 1 9.0
2 Lap trinh can ban 4 6.7
3 MD-TH Lap trinh can ban 1 5.0
- Ki€n tric may tinh 5 5.5
5 Sua chifa phan cling may tinh 1 va Bai tap I6n 6 5.9
6 Anh van A2 4 8.2
7 Mang may tinh nang cao 5 5.1
8 Mach dién tur 5 8.4
HOC KY 3
STT TEN MON DVHT DIEM TK
1 Anh van A3 4 5.8
2 MD-KY thudt xung-so 6 6.0
3 Quan tri hé th6ng mang 4 5.5
4 Hé diéu hanh 5 6.4
5 Stra chira phan cling may tinh 2 va Bai tap I6n 6 6.0
HOCKY 4
STT TEN MON DVHT DIEM TK
1 Cac dich vu mang 6 74 |
2 MD-Stra chira may in va thiét bi ngoai vi 5 5.0 i
3 MD-Vi xf Iy 5 6.0
4 Chinh tri 6 5.0
5 Anh vdn chuyén nganh 3 7.8 i
HQCKY 5 1
STT TEN MON DVHT PIEMTK |
1 Quan ly du én cong nghé thdng tin 3 7.1
_ | Hédiéuhanhlinux : 6 7.4




HOCKY 5

STT TEN MON DVHT DIEM TK
3 MD-Stra chita bo ngudn, man hinh may tinh 5 6.4
4 Thiét ké bao mat hé théng mang - Bai tap Idn 6 6.1
HOC KY 6

STT TEN MON DVHT DIEM TK
1 Thuc tap tt nghiép 15 9.0
TOT NGHIEP

STT TEN MON DVHT PIEM TK
1 Thi t6t nghiép Iy thuyat 1 7.0

2 Thi tot nghiép tay nghé 1 9.3

3 Thi t6t nghiép mon chinh tri 1 5.0
DANH SACH CHUNG CHi DIEM XEP LOAI TOT NGHIEP: 6.82

Chirng chi A anh van

Quyét dinh cdng nhan tét nghiép sé 1090/QD-COKTCT-DT ngay
3 thang 10 ndm 2017 cla trudng CD K Thudt Cao Thang.

Xép loai tét nghiép: Trung binh kha
Bang t6t nghiép s8:.......cccovvvee. / KY THUAT |

CAO DANG




skillking

This Higher Diploma is awarded to

NGUYEN LE MINH

in recognition of successful completion of the course

Higher Diploma in Digital Marketing
At FPT-Skillking, HCM, Vietnam

conducted from 01/07/18 to 17/10/20

His/Her performance is " Grade - B+"

@'kwow\'- é—%ﬁ[’:k«uw -

Examining Authority Chairman & Managing Direc tor

GRADE - As/Monours ( »%90% ) A/Distinction ( 80% - 89% ); Be ( 70% - Y0% ), B [ 60% - 69%), C [ « 60% )



Sr. No. HA-737

P skillking

Dm HOC FPT Albance with E'v § Educolion

PERFORMANCE STATEMENT

ENROLLMENT NO : JK-ENR-HA-737
NAME : Nguyén Lé Minh
CENTRE . FPT-SKILLKING-HCM

DURATION : From 01/May/2018 t0 01/Sep/2019

Modular Examination

Pass/Fail ||

Pass

Fundamentals & Defining Customer & Insights (Out of 20)
Pass

Web Analytics (Out of 20)
Search Engine Optimization (SEO) & 5 Pass
Search Engine Algorithm (SEA) (Out of 20)

Digital Marketing as a Service (Out of 10)
Inbound Marketing (Out of 20)
E-Mail Marketing (Out of 20)
Social Media Marketing (Out of 20)

8 | Mobile Marketing (Out of 10)
Evaluation Details

Theory Exam for Semester 1 (Out of 40)

Project Evaluation (Offline) for Semester 1 (Out of 25)
Individual Presentation for Semester 1 (Out of 15)
Viva (Offline) for Semester 1 (Out of 20)

Overall Weighted Final Marks

out of 100 -SEM1 ; Average
Theory Exam for Semester 2 (Out of 40)

Project Evaluation (Offline) for Semester 2 (Out of 25)
Individual Presentation for Semester 2 (Out of 15)

Pass
Pass
Pass
Pass
Pass
Grades
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W Ny »n [ Bjwin

Viva (Offline) for Semester 2 (Out of 20)

Overall Weighted Final Marks
out of 100 -SEM2

S Modules Studied
3 Fail Modules

Award of Grades:
Excellent (A+)(90% and Above); Very Good(A) (80%-89%);Goog( B+ m&é@sfamw(a)(eo% 69%); Average(C)
VIEN O

< 60%). 4
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06-0Oct-2019
Date of Issue
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PERFORMANCE STATEMENT

ENROLLMENT NO : JK-ENR-HA-737
NAME ; Nguyén Lé Minh
CENTRE : FPT-SKILLKING-HCM
DURATION . From 01/Jul/2018 to 10/Apr/2020

Pass/Fail

Modular Eitamlnatlon

Search Engine Marketing(Out of 20) Pass
Google Analytics IQ&Adwords Fundamental
Exam Prep(Out of 20)
Online Reputation Management&Afﬁliate Marketing(Out of 20) Pass
Site Building (Advanced)-(Out of 10) . Pass
Project Assignment 3 (25) Pass
Creating Unfair Advantage (Out of 10)
E-Tailing (E-Retailing)- (Out of 10)
Special AMnents(Out of 50)

Projects 4 (Out of 100
iuation Details
Theory Exam for Semester 3 (Out of 40)
Individual Presentation for Semester 3 (Out of 15)
Viva (Offline) for Semester 3 (Out of 20)
Overall Weighted Average for Semeter 3 (out of 100)
Theory Exam for Semester 4 (Out of 50)
Individual Presentation for Semester 4 (Out of 25)
Viva (Offline) for Semester 4 (Out of 25)
Overall Weighted Average for Semeter 4 (Out of 200)
Overall Weighted Average for Year 2 (Out of 100

Pass

W INOOn|HiWwl N =

Satisfactory
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5
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S Modules Studi_ed
S Fail Modules

ward of Grades:
Wt (A+)(90% and Above); Very Good(A) (80Y%

-89%);Goag( B+) (70%-79%); Satisfactory(B)(60%:-69%); Average(C)
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10-Apr-2020
Date of Issue




Sr. No. [
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PERFORMANCE STATEMENT

ENROLLMENT NO : JK-ENR-HA-737
NAME : NGUYEN LE MINH
CENTRE : FPT-SKILLKING-HCM
DURATION : From 8/12/2019 to 24/10/2020

Modular E)famination Marks Pass/Fail

Search Engine Marketing(Out of 20) 12.1 Pass
Google Analytics IQ&Adwords F

Exar?\ prep(gm of(g_O) ords Fundamental 18.2 Pads
Online Reputation Managementg&Affiliate Marketing(Out of 20) 14.8 Pass
Site Building (Advanced)-(Out of 10) 6.6 Pass
Project Assignment 3 (25) 18.5 Pass
Creating Unfair Advantage (Out of 10) 4.0 Pass
E-Tailing (E-Retailing)- (Out of 10) 4.0 Pass
Special Assignments(Out of 50) 25.0 Pass
Projects 4 (Out of 100) 71.8 Pass
Evaluation Details I Marks | Grades
Theory Exam for Semester 3 (Out of 40) 19
Individual Presentation for Semester 3 (Out of 15) 11.1
Viva (Offline) for Semester 3 (Out of 20) 20
Overall Weighted Average for Semeter 3 (out of 100) 68.6 Satisfactory
Theory Exam for Semester 4 (Qut of 50) 47
Individual Presentation for Semester 4 (Out of 25) 11.8
Viva (Offline) for Semester 4 (Out of 25) 15
Overall Weighted Average for Semeter 4 (Out of 200) 145.6. Good
Overall Weighted Average for Year 2 (Out of 100) 75
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2 Director (\"__
19-Dec-2020 LE THI HONG HANH
Date of Issue




MARKSHEET

Serial No: 1920 -00014
Education Centre : FPT‘SAkillilgAHCM, Vigtnam

MARKSHEET - Higher Diploma in Digital Marketing (Semester-l) HELD IN: Dec-18
ROLL NO. JK-ENR-HA-737
STUDENT NAME NGUYEN LE MINH
SUBJECT THEORY PRESENTATION VIVA PROJECT TOTAL
I T —— PERCENTAGE : 59
M.
MARKS 40 15 20 25 100
MINIMUM MARKS
FOR PASSING 20 $ 10 12 5
P GRADE : C
MARKS OBTAINED 27 8 1 13 59
Grade : A+/Honours ( >=90% ); A/Distinction ( 80% - 89% ); B+ ( 70% - 79% ); B (60% - 69%); C (< 60%)  WFOF 5
Topics: P I\
e Waebsite Planning & Development = Zzh
e Blogging (o o Jh
e Web Analytics oz ,g',, ) :
e SEO & Search Engine Algorithm Wl _ MY ke
e Digital Marketing as a Service : % . Z
== Dev Tiwari
Date of Issue : 08/10/20 Checked by Examining Authority

Place of Issue : Mumbai(India)

Registered Office: 401, Bussa Udyog Bhavan Near Sewri Bus Terminus, Mumbai - 400 015
Corporate Office: 5th Floor, Amore Buitding, Junction of 2nd and 4th Road, Khar (W), Mumbai 400052
Phone. 022 67414000/1 | www jetking.com | 07666830000

skillkin



MARKSHEET

Serial No: 1920 -00088
Education Centre : FPT-Skilling HCM, Vietnam

MARKSHEET Higher Diploma in Digital Marketing (Semester-Il)

HELD IN° Aug-19

5

L =
: ROLL NO. ] JK-ENR-HA-737
F—
| STUDENT NAME NGUYEN LE MINH
’ SUBJECT THEORY PRESENTATION VIVA PROJECT TOTAL
F ——— 7 PERCENTAGE : 75
MAXIMUM
: MARKS 40 15 20 25 100
SRR T— i 1 =il 4
MINIMUM MARKS
' FOR PASSING 20 B 10 2 e
i _— — GRADE : B+
| MARKS OBTAINED 39 10 14 12 75
L
Grade : A+/Honours(>-9o%) A/Distinction ( 80% - 89% ); B+ ( 70% - 79%) 8(60% 69%) C(<60%) ‘,\FO
Topics:
¢ Social Media Marketing (2 (f z
e Email Marketing [X( !
e Inbound Marketing i L
» » TN

Mobile Marketing

Date of Issue : 08/10/20
Place of Issue : Mumbai(India)

Regstered Office: 401, Bussa Udyog Bhavan, Near Sewri Bus Terminus, Mumbai - 400 015
Fand 4th Road, Knar (W), Mumbai 400052

Corporate Office: 5th Floor, Amore Building, Junction
Phone: 022 67414000/1 | www.jetking com | G7

Checked by

Dev Tiwari
Examining Authority

skillkin



MARKSHEET

Serial No: 1920 -00152
Education Centre :fPT_—SI@niHCLd._Vietnam

| MARKSHEET - Higher Diploma in Digital Marketing (Semester-lil) HELD IN: Mar-20 \J
ROLL NO. J JK-ENR-HA-737 ‘
L i —— 1
| STUDENT NAME i NGUYEN LE MINH j
| SUBJECT " THEORY PRESENTATION VIVA PROJECT TOTAL
— = PERCENTAGE : 69
MAXIMUM
- MARKS 40 15 20 25 100
[nMUMMARKS | . i
LFOR PASSING 20 5 10 12 5
i aie - GRADE : B
| MARKS OBTAINED 19 1 20 19 69
Grade : A+/Honours ( >=90% ); A/Distinction ( 80% - 89% ); B+ ( 70% - 79% ); B ( 60% - 69%); C ( < 60% )

Topics:
e Search Engine Marketing (SeM)
o Google Analytics
e Site Building (Adv.) & Affiliate Marketing
e Online Reputation Management

Rieans

Dev Tiwari
Date of Issue : 08/10/20 Checked by Examining Authority
Place of Issue : Mumbai(India)

Registered Office: 401, Bussa Udyog Bhavan, Near Sewri Bus Terminu
Corporate Office: 5th Floor, Amare Building f
Phone: 022 67414000/1 | www.ietking con

Mumbai - 400 015
nd 4th Road, Khar (W), Mumbai 400052

skillking



MARKSHEET

Serial No: 1920 -00219
Education Centre : FPT-Skilling HCM, Vietnam

MARKSHEET - Higher Diploma in Digital Marketing (Semester-1V) HELD IN: Oct-20

ROLL NO. JK-ENR-HA-737
—— S -

STUDENT NAME NGUYEN LE MINH

SUBJECT THEORY PRESENTATION VIVA |[ PROJECT TOTAL
_M:\X = — ; PERCENTAGE : 73

um

MARKS 50 25 25 1 100 200

>;l;lh;UI_ﬂ MARKS‘ T a i '
|

FOR PASSING | 2o i 2 I = "
——— — e + GRADE : B+
l MARKS OBTAINED 47 12 15 72 146
Grade : A+/Honours ( >=90% ); A/Distinction ( 80% - 89% ) B+ ( 70% - 79% ); B (60% - 69%); C (< 60%)  FO 7,
Topics: X - g

e Omnipresence 12¥ c. z
\53‘\( A o) s ¢ 8 " :
b ¢ | )
o _. S vt
oo B Dev Tiwari

Date of Issue : 23/11/20 Checked by Examining Authority

Place of Issue : Mumbai (India)

Registered Office: 401, Bussa Udyog Bhavan Near Sewri Bus Terminus, Mumbai - 400 015
Corporate Office: 5th Floor, Amore Building, Junction of 2nd and 4th Road, Khar (W), Mumbai 400052
Phone 022 67414000/1 | www.jetking.com | 07666830000

llkin
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Google Analytics Academy

Google Analytics for Beginners

Certificate of Completion

Minh Nguyen
Awarded for successfully completing

the course "Google Analytics for
Beginners"

Certificate expires May 10, 2024

60060600V20000606A00E080E00R0EOFOIA


https://analytics.google.com/analytics/academy/

Google Analytics Academy

Advanced Google Analytics

Certificate of Completion

Minh Nguyen
Awarded for successfully completing

the course "Advanced Google
Analytics"

Certificate expires May 10, 2024

6806060008300660A00E080E00RCEOHOIN


https://analytics.google.com/analytics/academy/

Congratulations!
Minh Nguyen

Completed

Google Analvtics Individual
Qualification

on May 10, 2021

Completion ID: 79114044  Expires: May 10, 2022

You understand advanced Google Analytics concepts.

GO: . gle


https://skillshop.exceedlms.com/student/activity/2938
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Congratulations!
Nguyen Le Minh (Skilling HCM)

Completed

Google Ads Display Certification

on 11 May 2021

Completion ID: 79154621  Expires: 11 May 2022

Google recognizes your mastery of the fundamentals of developing and optimizing effective Googe

Display campaigns.

Google ANTANYA


https://skillshop.exceedlms.com/student/activity/18061

Minh Lé

Completed

Create Facebook Ads

on April 24, 2019

facebook
blueprint | eLearning




Minh Lé

Completed

Messenger: Connect and Communicate
With Customers

on April 24, 2019

facebook
blueprint | eLearning




Minh Lé

Completed

Ad Policies for Content, Creative, and
Targeting

on May 11, 2021

This series of courses introduces you to our ad policies for content, creative and targeting. It
explains what ads are and are not acceptable for delivery across the Facebook family of apps
and services.

facebook
blueprint | eLearning



https://www.facebookblueprint.com/student/activity/187040

